Language features of an exposition or argument

	Conjunctions or joining words. They join one part of a sentence to another. They link the flow of the argument
	so, and so, because, therefore, if, and, but

	Modal verbs. They express the writer’s attitude to the topic
	can, could, should, must, might

	Evaluative language. It suggests the degree of approval or helps compare ideas
	important, best, most, truth, largest, more popular

	Thinking verbs
	know, believe, people think, agreed

	Connective words to link ideas in an argument
	firstly, secondly, for example, finally


Why is there so much sport on Australian TV?

Have you noticed how many hours are devoted to sport on TV? If you analyse the listed sports shows, matches, roundups and news segments in a TV program, you could be surprised. Obviously there is lots of audience interest. Because sport can be exciting and heroes are created, there is a huge fan base. Sponsors are very eager to invest money into advertising to reach the sports-watching audience. Why is sport so popular in Australia?

Firstly, people find sport exciting, interesting and entertaining. Sometimes the contests are almost gladiatorial as rival teams and cities compete. Australian teams experience success on the world stage. Sports people demonstrate amazing feats of endurance and skill and the suspense of a thrilling match or an important final shoot-out keeps people glued to their sets. Sport is often the main topic of conversation at school or work on Monday morning because most Australians love it.

Secondly, the best players become local, national and international heroes. They feature in magazines, talk shows and the A lists. They are among the most celebrated faces in the world. Sports stars are also stars of the media because people are interested in their lives, opinions and recommendations; when they prescribe a cure or recommend a car, it is believed they speak the truth. 

Sports programs attract viewers who can also be shoppers. Companies invest a lot of money in sport and so it is big business. Advertising  and promotions during sports programs feature sports stars selling clothing, cars, all types of foods, health and beauty products and homewares. 

By their involvement, sports stars reinforce the Australian way of life. They satisfy a desire for success stories and support for the battler or underdog. Australians appreciate amazing skills. They love to share the joys of winning and the tears of losing and they like to listen to the experts talk about their game.

Finally, it is the audiences who have spoken out in support. Sport on TV rates well because Australian society wants to watch it. Sports stars come and go, matches are won and lost, but the future of sport on TV is assured.

